
2026 Local Life 
Reader Survey





WHO IS THE LOCAL LIFE READER?



What best describes your residency status?
Answered: 253   Skipped: 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Full-time resident

Part-time resident

Seasonal visitor

Visitor



What is your net worth?
Answered: 193   Skipped: 61

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

<$500k

$500k–$1M

$1M–$2.5M

$2.5M+



What is your primary home value?
Answered: 230   Skipped: 24

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Do not own

<$500k

$500k–$1M

$1M–$2.5M

$2.5M+



How will economic conditions impact your spending?
Answered: 252   Skipped: 2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Much less Slightly less Same Slightly more Much more



READER ENGAGEMENT



How much of each issue of LOCAL Life do you read?
Answered: 254   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

All of it

Most of it

Some of it

None of it



How much time do you typically spend with an issue of LOCAL Life?
Answered: 252   Skipped: 2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

60+ minutes

30–59 minutes

10–29 minutes

1–9 minutes



PURCHASE INTENT



How likely are you to purchase from a LOCAL Life advertiser?
Answered: 251   Skipped: 3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Not at all A little Moderately Very likely



After seeing an ad, what actions have you taken? (Select all)
Answered: 247   Skipped: 7

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Purchased something

Visited restaurant

Called/emailed

Visited store

Visited website

Google searched

Saved for later

Purchased within 30 days



What media influences your local purchase decisions most? (Select top 3)
Answered: 251   Skipped: 3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

LOCAL Life

CH2

Bluffton Sun

Island Packet

Google

Social media

Friends

Reviews

Events

Email newsletters



What do you do after discovering a business in Local Life?
Answered: 253   Skipped: 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Visit website

Ask friend

Visit in person

Follow on social



What makes you take action on an ad? (Select top 3)
Answered: 249   Skipped: 5

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Visuals

A lot of copy and details

Trust

Offer

Repetition

Testimonials



KEY TAKE AWAYS
LOCAL LIFE READERS ARE

• Very upscale homeowners
• Highly engaged with the magazine 
• Very high purchase intent
• Not likely impacted by economic shifts

CVCAudit.com
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